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Introduction 
Caring for Family Treasures is a FREE traveling exhibit that provides a public service to 
help individuals learn how to take care of their family heirlooms. A parallel goal of the 
exhibit is to provide an opportunity for archives, libraries, museums across the state to 
raise public awareness of the collection care needs of organizations. 
The colorful exhibit consists of 12 sections, including specific information on caring for 
glass and ceramics, photographs, recordings, organic materials such as baskets, 
feathers, and leather, and other items. The information is on banner stands that are 
easily transportable and can be arranged in a variety of ways, depending on the needs 
of the host organization. 
The traveling exhibit is being offered through the Oklahoma Cultural Heritage Trust (the 
Trust), which is an alliance between the Oklahoma Department of Libraries, the 
Oklahoma Historical Records Advisory Board, the Oklahoma Historical Society, the 
Oklahoma Museums Association and many additional partners. With a $245,000 
Connecting to Collections statewide implementation grant from the Institute of Museum 
and Library Services, the Trust is working to improve support for Oklahoma collections-
based archives, libraries, and museums. All Oklahoma Archives, Libraries and 
Museums are encouraged to participate in the Trust. 
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Visitors to the exhibit will: 
 Have a better understanding of the common threats that harm their personal 
items. 
 Have a better understanding that an ounce of prevention is worth a pound of 
cure. 
 Learn how to properly display and store their personal items. 
 Learn how to properly clean and handle their personal items. 
 Learn what to avoid regarding caring their items. 
 Receive information on resources they can use at home. 
 Better understand the needs of Oklahoma collecting institutions in regards  to 
collections entrusted to their care. 
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Exhibition Schedule 
 
Remember, host sites are responsible for driving the exhibit to the next location on the 
day following their exhibit closing. 
 
July 1-15, 2013 
Tecumseh Public Library, 114 N Broadway, Tecumseh 
July 17-31, 2013 
Three Rivers Museum, 200 Elgin, Muskogee 
August 2-16, 2013 
Har-Ber Village Museum, 4404 W 20th Street, Grove 
August 18-September 1, 2013 
Will Rogers Memorial Museum, 1720 W Will Rogers Blvd, Claremore 
September 3-17, 2013 
Oklahoma Territorial Museum, 406 E Oklahoma Avenue, Guthrie 
September 19-October 3, 2013 
Western Plains Weatherford Genealogical Society & Western Oklahoma Historical Center, 520 
W Main, Weatherford 
October 5-19, 2013 
Elk City Carnegie Library, 221 W Broadway, Elk City 
October 21-November 4, 2013 
Comanche Nation College Library, 1608 SW 9th Street, Lawton 
November 6-16, 2013 
Duncan Public Library, in partnership with W.T. Foreman Prairie House Foundation, 2211 N 
Highway 81, Duncan 
November 17-26, 2013 
Chisholm Trail Heritage Center, 1000 Chisholm Trail Parkway, Duncan 
November 28-December 12, 2013 
The Chickasaw Research Center, Chickasaw Cultural Center, 867 Charles Cooper Memorial 
Drive, Sulphur 
December 14-30, 2013 
Metropolitan Library System-Midwest City, 8143 E Reno, Midwest City 
January 1-15, 2014 
Stillwater Public Library, 1107 S Duck, Stillwater 
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January 17-31, 2014 
Bartlett Carnegie Sapulpa Public Library, 27 W Dewey, Sapulpa 
February 2-16, 2014 
Conoco Museum, 501 W South Avenue, Ponca City 
February 18-23, 2014 
Cherokee Strip Regional Heritage Center, 507 S 4th Street, Enid 
February 24-March 4, 2014 
Enid Public Library, 120 W Maine, Enid 
March 6-20, 2014 
Alva Public Library, 504 Seventh Street, Alva 
March 22-April 5, 2014 
Beaver County Historical Society/Jones and Plummer Trail Museum, 110 Douglas Avenue, 
Beaver 
April 7-21, 2014 
Waynoka Library - in partnership with Waynoka Historical Society, 1659 Cecil Street, Waynoka 
April 23-May 7, 2014 
Kiowa Tribe Museum, 511 4th Street, Carnegie 
May 9-23, 2014 
Santa Fe Depot Museum, 614 E Main, Shawnee 
May 25-June 8, 2014 
Bartlesville Public Library, 600 S Johnstone Avenue, Bartlesville 
June 10-June 29, 2014 
Western Oklahoma State College, Learning Resources Center, 2801 N Main, Altus 
  
6 | P a g e  
 
 
Exhibition Specifications 
 
Size: Approximately 40 linear feet for floor space is needed for the entire exhibit.  If you 
do not have enough room for the entire exhibit, you do not have to put it all up at once – 
you may choose which banners to display or rotate them.  It can be arranged to fit 
different floor configurations. 
 
Banners:  The exhibit consists of 12 one-sided, approximately 3-feet wide, freestanding 
banner stands.  The banners come in individual canvas bags.  The banners and bags 
take up approximately 12 cubic feet. Each banner takes approximately 5 minutes to set 
up.  The banners pull out of the stand, and a pole is inserted into the stand to secure the 
banner.  Although panels 1 and 2 are introductory, all the panels may be displayed in 
any order.  
 
Rental Fee and Shipping:  The exhibit is free of charge, with the understanding that 
host institutions are responsible for delivering the exhibit to the next site on the tour.   
 
Language: All text is in English. 
 
Insurance: No insurance is provided by the Trust for the exhibit and no additional 
insurance is required by the borrowing host for the exhibit.  Should the exhibit become 
damaged while at your institution, please contact 
savingoklahomatreasurers@gmail.com or phone 405-522-3515 right away. 
 
Location: Archives, libraries and museums are encouraged to have the exhibit at their 
location, but if there is not room, you may partner with an alternate location such as a 
bank, school, commercial business or other location. 
 
Tour Dates: The official year-long tour will launch on July 1, 2013 and will continue 
through June 30, 2014.  Once the tour is complete, the exhibit will be available to 
anyone wishing to book it. 
 
Exhibit Evaluation: Please complete the form on page 8 immediately following the exhibition, 
and return by email to savingoklahomatreasures@gmail.com 
 
Support Materials:  Bookmarks are available with information about online resources 
for visitors to take with them.  Resources for individuals are located on the Trust website 
at http://www.culturalheritagetrust.org/node/51#overlay-context=node/51 
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Sample Arrangement 
 
Caring for Family Treasures Traveling Exhibit Layout 
 
 This exhibit consists of 12 pull-up banner panels. Each approximately 3’ wide. 
 
 
 
 Sample Arrangement Options (overhead view): 
 
 
 
 Panels can be arranged against a wall or back-to-back in the center of a room.  
These dimensions represent approximate floor space needed for each arrangement. 
Additional arrangements can be made.  
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Exhibit Evaluation 
 
 
 
Caring for Family Treasures 
EXHIBIT EVALUATION 
 
Please complete this form immediately following the exhibition, and return by email  to 
savingoklahomatreasures@gmail.com 
 
 
1. What was the estimated number of total number of persons viewing the exhibit?     
 
 
 
 
 
2. Did the exhibit meet your expectations?   yes  no 
 
 
 
 
 
3. If you offered additional programming, please describe below: 
 
 
 
 
 
 Please use the remaining space for additional comments. 
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Programming Ideas 
 
There is a 50-minute DVD available at http://www.netnebraska.org/basic-
page/television/saving-your-treasures titled “Saving Nebraska Treasures” that was 
produced by a sister project.  The information in the video is not specific to Nebraska 
and is applicable to all family heirlooms.  You are encouraged to bring in local experts or 
host a “show and tell” where people bring in items to tell about them.  You may also 
want to create a display of books on family history, collections care or similar topics. 
 
Additional Programming Ideas from the American Library Association 
 
Memories and treasures should last a lifetime and be passed on to future generations.  
 
Preserving Family Treasures—Discussion and Advice from Local Experts 
 Invite participants to bring one interesting item in to share; can be almost any 
type from general to a specific type of object (document, textile, glass, book, 
etc.), depending on type of host institution and expertise of locals. If you don’t 
include a qualified appraiser, make clear in your advertising that no appraisals 
will be given. 
 Invite local collectors to talk about caring for their own collections in conjunction 
with a preservation specialist—encourages others to collect and preserve. 
 Invite local institutions to talk about how they care for their collections—
strengthen community relations. 
 The Oklahoma Historical Society sometimes offers free speakers.   
Digitizing Family Photographs and/or Papers 
 Combine a talk and a workshop. Make the talk free and open to public, workshop 
(fee if needed) for a smaller audience. 
 A historical society or the local history room of a library can sponsor and request 
copies of materials from people about local history —everyone benefits (see 
Memories Road Show below). 
Digital archiving and metadata for the home photographer 
 Offer a program about how to create naming conventions, folder structures, and 
add metadata to family photographs. 
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Displaying Family Treasures 
 Offer a program about framing, matting, light, creation of copies, etc. to safely 
share family treasures without destroying them. A qualified local framer with 
preservation experience might be available. 
Sharing Family Food Heritage 
 Offer a program to copy and share grandmother’s cookbook, family recipe cards, 
or other recipes, provide tips on how to preserve them for the future. 
 Offer a program to share ideas for handing down traditions as well as sharing 
food (bring a dish to pass) with the local community. Be sure to check local 
regulations on food service. 
 Offer a program to share local ethnic traditions with those not in the ethnic 
community. Partnering with an ethnic social or other organization is a great 
strategy. 
Memories Road Show 
 Invite participants to bring two or three photos that represent themselves, their 
family, and/or the town (old, new, formal, candid, etc.) Scan photos at the event, 
return originals to participant, video-record participant talking for 3-4 min about 
photos, archive copied images and video in local historical society or at state 
level. Another good opportunity for partnership. See Massachusetts Memories 
Road Show web site. 
Document Doctor 
 Similar to an antiques road show with identification of materials and preservation 
advice. No appraisals, strictly for family photos, papers, ephemera. 
 Do in conjunction with a road show program if allowed (this may be an existing 
fundraising activity for another institution—another partnering opportunity) or a 
general preservation talk. 
Scrapbooking for Posterity 
 Offer a program to explore what materials are safe and “archival”; what should be 
saved and how it should it be labeled or documented; provide sound, 
preservation methods including what should NOT be put in a scrapbook, but 
stored another way. 
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Organizing Family Collections 
 Invite staff or a local archivist to talk about archival arrangement and safe storage 
materials. 
 Combine this with a digitization program for local history photographs or 
documents in private hands to add identified digital photos to your collection. Ask 
participants if they can identify your mystery photos. 
Home Movie Day 
 Invite community members to share—make sure to have a knowledgeable 
operator to play film on a well-functioning projector! 
 Give an introductory address on preservation of film, reformatting, and 
preservation of digital video. See www.homemovieday.com/. 
Quilt/Wedding Dress/Family Linens Care 
 Sponsor a program in conjunction with quilt/bridal shows or in spring when quilts 
and dresses are most likely to be packed away 
Disaster Recovery Advice for Family Papers 
 Offer a program on-site or at county or state fair. 
 Demonstrate recovery and drying techniques for people to see, touch, rinse, dry, 
and ask about. Show a range of materials and degrees of wetness, as well as a 
variety of drying processes. A state or regional conservation association 
(http://cool.conservation-us.org/wcg/other.php; many states have conservation 
associations) or center (www.rap-arcc.org/) may be able to provide experts. See 
University of Iowa Collections Coalition, 
Community Project 
 Building storage or housing collections? Organize a local volunteer effort with the 
help of a conservator or experienced collections manager and good supervision. 
Remember to heck liability and insurance requirements. 
 Develop a school or community history project to collect and preserve materials 
relating to changes over time. Present results of the project to the community in a 
program. 
12 | P a g e  
 
 
Who Do You Think You Are? 
 Tie in with the new television series or a local genealogy group to bring 
genealogy to the average person—tie in preserving family documents with this 
program. 
A Day in the Life 
 Develop a program on a day in the life of your institution focused on preservation 
and providing preservation information. Gear toward high school students, 
college students, or the general public. Highlight roles of positions, for instance 
registrar, curator, archivist, conservator, reference librarian, and library director. 
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Exhibition Banner Content Information  
 
Note:  Exhibition banners are located on following pages.  
 
Although panels 1 and 2 are introductory, all the panels may be displayed in any order.  
 
Information on the 12 exhibition panels 
 
Panel 1 – Introducation Panel.  Best Practices for Caring for Treasures from the Past. 
Heirloom, support and special thanks is on this panel. A QR code is on each panel for 
more information, along with exhibit credits. 
 
Panel 2 – Causes of Deterioration including common threats and prevention. A QR 
code is on each panel for more information, along with exhibit credits. 
 
Panel 3-11 (no particular order) 
These panels are arranged with the following information on each:  display & storage, 
cleaning & handeling, and please try to avoid.  A QR code is on each panel for more 
information, along with exhibit credits. 
Moving Images & Sound Recordings 
Photos & Slides 
Decorative Metals: Silver, Brass & Copper 
Paintings & Works of Art 
Natural Materials 
Ceramics & Glass 
Scrapbook Treasures 
Paper Treasures 
Textiles & Cloth 
 
Panel 12 - This panel has a slightly different format in that it is divided by subject within 
the panel. A QR code is on each panel for more information, along with exhibit credits. 
Clocks & Watches, Jewelry and Books  
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Caring for Family Treasures Traveling Exhibit Media Toolkit  
 
The Caring for Family Treasures Traveling exhibit media toolkit includes items you can 
utilize to attract visitors to your institution and raise awareness for your collection care 
needs while also educating visitors about preservation of their family heirlooms.  
 
The exhibit toolkit includes:  
 
Caring for Family Treasures Press Release 
- Personalize the release with your institution information in the highlighted portions. 
Don't forget a boilerplate at the end describing more about your institution and contact 
information.  
- Distribute to your local and regional media outlets.  
Download word version here for personalization 
 
Caring for Family Treasures Poster and Flyer 
- Included is a legal size 8.5 x 14 poster and standard size 8.5 x 11 flyer. Print as many 
as you like for distribution around town, in partner locations and at your institution. 
Personalize the flyers with the dates the exhibit will be at your location and times printed 
on a label.  
-These may be printed in-house or at your printer of choice.  
Download poster here        Download flyer here 
 
Caring for Family Treasures Postcard 
- Simply personalize your 5.5 x 4.25 post card, print them in-house or at your printer of 
choice and utilize your list of contacts, VIPs, donors and members.  
Download postcard here 
 
Caring for Family Treasures Social Media Sample Posts 
- The sample social media posts can be utilized for your organization's Twitter and 
Facebook accounts. Don't forget to personalize!  
- Twitter messages must be limited to 140 characters, so you may need to utilize a URL 
shortening application such as Bit.ly, Hootsuite or other service.  
 
Caring for Family Treasures Marketing Tips Sheet 
- The marketing tips sheet includes low-cost, effective ways to further market the exhibit 
and your institution.  
 
Need additional help?  
Call Tony Vann or Lauren Daughety at 405-509-9312 or e-mail info@vannpr.com.  
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Caring for Family Treasures Press Release 
 
Organizations should insert their own information in the areas highlighted in yellow. 
Download press release here as a word document 
 
INSERT ORGANIZATION LOGO     
For Immediate Release: DATE 
Contact: CONTACT NAME 
Telephone: CONTACT TELEPHONE 
E-mail: CONTACT E-MAIL 
 
 
INSERT ORGANIZATION NAME Showcases 'Caring for Family 
Treasures' Exhibit  
Traveling Exhibit on Display INSERT DATE Through INSERT DATE 
 
(INSERT CITY, Okla.) – The 'Caring for Family Treasures' exhibit will be on display at 
the INSERT ORGANIZATION NAME from INSERT DATE through INSERT DATE. The 
exhibit is open to the public to learn how to care for their family heirlooms.  
 
Designed by collections care professionals, the exhibit consists of 12 panels with best 
practices on how to care for items including textiles, recordings such as cassettes and 
family videos, jewelry, clocks and watches, photographs, paintings and paper items 
such as letters, certificates and maps. Natural materials such as fur, feathers, wood, 
and leather, as well as decorative metals such as silver, brass and copper are covered. 
The exhibit offers helpful hints on the proper display, storage and handling of items, as 
well as expert advice on things not to do.   
 
"This special exhibit is helpful for the public to better understand how to care for their 
irreplaceable heirlooms," said INSERT ORGANIZATION SPOKESPERSON'S NAME, 
TITLE. "Almost everyone has special items passed down through generations and it is 
important to learn how to best care for them in order to preserve family history and 
memories for generations to come."  
 
National studies have found that our heritage is at risk and the irreplaceable items that 
define us are being lost or damaged because they are not receiving proper care," said 
Susan Feller, co-director of the Oklahoma Cultural Heritage Trust. "Individuals, as well 
as the archives, libraries and museums that we entrust with our collective heritage, 
need help. In addition to providing individuals with practical ways to care for items of 
importance, it is our hope this exhibit will raise awareness of the collections care needs 
of Oklahoma archives, libraries and museums." 
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The Oklahoma Cultural Heritage Trust is an alliance between the Oklahoma 
Department of Libraries, Oklahoma Historical Records Advisory Board, Oklahoma 
Historical Society, Oklahoma Museums Association and many additional supporting 
partners. The Oklahoma Cultural Heritage Trust is dedicated to working together with 
Oklahoma's collections-based archives, libraries and museums to improve support for 
collections care through training and public awareness. Activities are funded by the 
Institute of Museum and Library Services, a federal agency. For more information visit 
www.culturalheritagetrust.org or call 405-522-3515. 
 
 
INSERT ORGANIZATION BOILERPLATE OR ORGANIZATION INFORMATION HERE. 
 
-30- 
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 Sample Social Media Posts 
 
Coming soon to the INSTITUTION NAME! Caring for Family Treasures exhibit on 
display INSERT DATE! 
 
We are excited to be part of the Oklahoma Cultural Heritage Trust and a stop for the 
Caring for Family Treasures traveling exhibit. Learn how to care for your family 
heirlooms at the INSTITUTION NAME INSERT DATE.  
 
What are some of your favorite and most treasured family heirlooms?  
 
Learn about preserving your family photos, scrapbooks, jewelry and more through the 
Caring for Family Treasures exhibit at the INSTITUTION NAME INSERT DATE.  
 
We hope you love the Caring for Family Treasures exhibit! Tips and how-to videos on 
caring for your items are available at www.culturalheritagetrust.org  
 
Help preserve Oklahoma's culture and heritage by properly caring for your family 
heirlooms. Learn more through the Caring for Family Treasures exhibit at the 
INSTITUTION NAME INSERT DATE.  
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Caring for Family Treasures Traveling Exhibit Marketing Tips  
 
Utilize these low-cost, effective ways to further market the exhibit and your institution.  
 
1. Partner with a local restaurant to create a low-cost special opening for the traveling 
exhibit. Make sure to invite local media! 
 
2. Distribute your flyers in your town and surrounding areas.  
 
3. Send the postcards to your donors, VIPs and membership list.  
 
4. Post a special tile on your website homepage and add to your calendar of events.  
 
5. Utilize Facebook and Facebook event pages.  
 
6. If you have other social media channels such as LinkedIn and Twitter, spread the 
message. 
 
7. Offer a small prize for visiting the exhibit.  
 
8. Add exhibit information to your e-newsletter or mailed newsletter.  
 
9. Drop-off the exhibit bookmarks where books are sold or checked-out. 
 
10. Distribute the press release to your media contacts. 
 
11. Add the exhibit information to local event calendars.  
 
12. Take exhibit bookmarks to meetings and networking events.  
 
13. Have a special "sneak peek" preview of the exhibit for local media.  
 
14. Host your own “Family Treasures Road Show” by inviting local community members 
to visit your location, see the exhibit and learn more about preserving their items. Make 
sure to invite local media! 
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Additional Media Tips 
 
60 Second Guide for Working with the News Media from the Independent Sector 
Quick Tips for Staff and Volunteers in Building Good Media Relations 
Build and Maintain Relationships:  
 Get to know the media, and help them get to know you before a breaking news 
event happen.  
 Constantly maintain relationships with media. Be sure reporters, editors, and 
producers on your beat or in your region have your contact information. Make 
sure your voicemail includes an afterhour’s number so media know you are 
accessible. Ask for periodic face to face meetings. Attend press events.  
 Be sure you have the direct phone lines and e-mail addresses of key media.  
 Know your subject, including the numbers! Know why your subject is important to 
the community and what your organization is doing about it. Make sure reporters 
know they can turn to you for help with a story or a breaking news event.  
 Know the difference between coverage and collaboration. Work for the former, 
don't expect the latter. Reporters appreciate a good source, but they aren't 
looking for partners.  
 
Pitching a Story: 
 It's okay to call a reporter, news director, or editor to pitch a story. Make sure you 
can answer questions they may ask you.  
 Be reporters in your own office. Dig out stories (there are always more than you 
think), fashion them, package them with good background and contacts, and 
pitch them. Be absolutely thorough (but stay brief!) with facts and information.  
 Prepare your key staff to be spokespersons to the media. Be sure they're willing, 
well-prepared, and ready at any time. Media requests almost never come at 
preferred times.  
 When you're talking with a reporter, consider it “on the record” unless there is 
mutual agreement otherwise. Remember that everything you say can be quoted. 
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Parts of sentences – even words or sentence fragments that are totally out of 
context – can be used.  
 Be confident, but with realistic expectations. You're not the White House or the 
Mayor's office, but you do have important information and you can make news.  
 
When and When Not to Put Out a News Release 
 Restrict news releases to real news. Don't randomly fire out press releases. 
Occasional, strong, and appropriate ones are better than frequent, weak ones.  
 If you do have a major news release, email it, but do not send attachments. More 
than one person per news outlet is okay. Do not fax. You'll be competing with 
hundreds of other faxes all going to one number instead of a specific person.  
 After you have sent out your release, it is good to follow up with key reporters 
with a polite phone call to see if each person got it and if they need additional 
information from you. But be wary of calling a reporter or editor asking if or when 
a news release is going to get published or aired. Many simply don't like it.  
 Always stay on top of local current events so you know what else is causing 
news in your area. Watch your timing. If there is other local or national news 
breaking your issue may be ignored.  
 “Fact sheets” and packages of useful information can often do more to establish 
you as a reliable source than simply sending news releases.  
 Be creative about getting your organization mentioned in a story. Make follow up 
calls during a breaking news event. It doesn't have to be your news release or 
press event for you to get quoted or mentioned in a story.  
 
When and When Not to Hold a News Conference: 
 Only hold a press conference when you have something urgent and important to 
announce. The rule is, “news is what's new.” Organizations that don't follow this 
rule get reputations … and get ignored.  
 Consider including a phone conference call to your press conference so media 
from other areas can participate. Be mindful of the time differences when setting 
up a call-in time.  
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 Make your news conferences interesting. Have visuals, examples, and people 
related to, or impacted by, the issue. Don't make your presentation too long. The 
journalists are there to ask questions, so get to them fairly quickly and leave 
sufficient time for them.  
 At a news conference or with a press call, it's okay to admit you don't have the 
answer or information. Say you don't and that you'll get back to them. But 
remember, they are on deadline, so get back to them as soon as possible.  
 
Editorial Pages, Talk Radio, and TV: 
 Many newspapers are open to ideas for editorial comment. Seek to visit editors 
and editorial boards. Get them useful facts, state your position, and ask them to 
consider writing an editorial. But don't write an editorial for them (unless you 
prefer that your piece run as a “letter to the editor.”) More information below. 
 Get to know the radio call-in and talk shows in your town. Find ways to meet and 
get to know the hosts, producers, and booking staff, so they know to take your 
call. Make sure they think of you when they cover your topic.  
 PBS stations and your local cable channels sometimes have locally-focused 
public affairs and talk shows. Get to know the producers and hosts. These 
programs have smaller audiences but can be useful in reaching key audience.  
By all means, keep in touch with the media on a regular basis. If not, your good 
efforts can soon disintegrate.  
Updated from an original version produced with the assistance of Eric Swanson, then 
executive director, Radio and Television News Directors Foundation, and Bob Meyers, 
president, National Press Foundation.  
 
Increasing Visibility and Awareness. 
Adopted from Americans for the Arts 
Send a message to your community: Submit an Op-Ed to your local newspaper! 
 
Use this opportunity to highlight your collecting institution and its collections and your 
broader impact on your community in an Op-Ed piece, a 500–600 word opinion piece 
that appears opposite the editorial page of your local newspaper. (For many community 
papers, “Letters to the Editor” serve this role.) 
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About the Op-Ed page and Letters to the Editor 
 Define the goal of the piece. Determine what you are trying to accomplish with 
the piece. Are you defining an issue, adding information, or calling for action? Put 
it in the context of your local community’s issues—like budget concerns and 
other affecting factors. Connect it to your local education issues. State your case 
quickly. 
 Speak with editorial staff. Ask the arts or education reporter to arrange the 
meeting and join the discussion about a piece about this issue at hand and the 
importance of the arts to the community. Ask the paper to consider writing an 
editorial about what’s happening in your community. If they will not write an 
editorial, pursue the Op-Ed piece. Make certain that you understand their 
guidelines regarding editorials, Op-Ed pieces, and even letters to the editor. 
 Op-Ed pieces are usually written by an expert expanding on a recent issue 
or the subject of continuing interest by the newspaper. They add new 
information, or a point of view, rather than review established facts. 
 Get a community or national leader to sign. This can be an elected official, 
head of a local arts organization, official of your local PTA, superintendent of 
schools, or the head of the board of education. Other possibilities are a senior 
arts teacher, the head of your student government, or a state or federal 
legislator—particularly if that person is a leader on the arts. 
 Letters to the editor also allow you to raise public awareness about an issue 
and educate policy makers, while positioning your agency as an information 
resource to the media. The threshold for publication of a letter is somewhat 
lower, but again, writers usually are commenting on a recent news topic, such as 
a proposed budget cut. The signer also counts with letters to the editor. 
 Timeline and follow-up. Newspapers take up to two weeks to publish an Op-Ed. 
Stay in touch with your editor or reporter and offer to edit the piece. Also, 
everyone likes to be thanked. 
 
Recommended Themes and Talking Points 
 Speak about one issue. You should concentrate on a single issue, and it should 
be the strongest arts issue in your community. 
 Specific Artists/Treasures. Each community, no matter what size or where, has 
its own artists and treasured cultural organizations. Each community has its own 
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important patrons and supportive elected officials, its own local heroes for the 
arts. This can be an opportunity to say thanks, to highlight the impact these 
artists made and the arts challenges ahead. 
Op-Ed Checklist 
 Define the goal of the piece. Are you trying to educate the public and policy-
makers, frame the issue, or raise awareness? 
 Select the best author. Sometimes an Op-Ed is most effective when it is ghost 
written for a prominent business leader or public figure by the person who can 
provide comprehensive information on the subject: You! 
 Timing. Always consider how the Op-Ed can be linked to a particular event to 
maximize its impact. Remember: Use National Arts and Humanities Month as a 
strategic way to educate public officials about what happens year round. 
 Follow-up. Be sure to reconnect with the editor to see if/when your Op-Ed may 
be used. Offer to tweak it, if necessary to see it in print. 
Tips for Authors 
 Be clear and concise. Limit the article to 600 words, including a suggested 
headline and byline. Write a short biographical statement about the signer, and 
always disclose pertinent relationships that person may have with the 
organization. 
 Remember the reader. Keep sentences short. Use facts and figures. Attribute 
statements and conclusions. Connect the issue to your own community. 
If Your Local Paper Declines to Run the Article: Other Uses for Op-Eds 
 Letters to the editor. Shorten the piece to about 150 words and resubmit it as a 
letter to the editor. 
 Press release. If some of the points in the Op-Ed piece qualify as news (i.e., 
facts rather than opinion), like statistics, occurrences, or study findings, convert it 
to a press release and send it to specific reporters, depending on the news 
subject—arts and education reporters, radio or broadcast TV public affairs 
directors, talk-show hosts, or program directors. 
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 Position statements: Adapt the piece to a position paper and distribute it to key 
decision-makers and other audiences you want to influence. Use it to introduce 
your organization to a new group. 
 Print it in your newsletter. Don’t overlook your own publications as a place for 
an Op-Ed piece by your executive director. 
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Additional Resources on Exhibit Topics 
 
Links to resources for Individuals to compliment traveling exhibit.  These links can also 
be found at http://www.culturalheritagetrust.org/node/51#overlay-context=node/51 
 
Place cursor over links below and click for the information. 
 
General Information 
 Preparing Your Family Treasures, Library of Congress 
 Documenting Your Family Heirlooms, Gerald R. Ford Conservation Center 
 Dusting and Cleaning Collections and Heirlooms, Gerald R. Ford Conservation Center 
 Why Not Fix it Yourself? Gerald R. Ford Conservation Center 
Ceramics and Glass 
 Video about how to clean glass and ceramic items, Northeast Museum Services Center  
 Guide to Caring for Ceramics and Glass, Gerald R. Ford Conservation Center  
 Removing Dust from Ceramic and Glass Objects, National Parks Service 
Paintings and Work of Art 
 Caring for your Paintings, Smithsonian Museum Conservation Institute 
 Advice for Framing Art, Documents, Letters, Photographs and other Paper Items, 
Minnesota Historical Society 
 Art on Paper Matted and Framed, Bishop Museum, Honolulu, Hawai’I 
Textiles and Cloth 
 Guidelines for the Care of Textiles, The Textile Museum 
 Caring for Textiles, American Institute for Conservation of Historic and Artistic Works 
 Caring for your Wedding Dress, Gerald R. Ford Conservation Center 
Moving Images and Sound Recordings 
 Caring for Video Tapes, American Institute for Conservation of Historic and Artistic 
Works  
 Caring for Nitrate and Acetate Film, Gerald R. Ford Conservation Center 
Photos and Slides 
 Caring for Photographs, American Institute for Conservation of Historic and Artistic 
Works 
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 Family Papers and Photographs FAQ, Gerald R. Ford Conservation Center 
Paper Treasures 
 Resources for Private and Family Collections, Northeast Document Conservation Center 
 Saving Your Treasures - Paper Based Objects, Gerald R. Ford Conservation Center 
 Cleaning Paper Based Objects, Gerald R. Ford Conservation Center 
 Care, Handling, and Storage of Books, Library of Congress 
 Preservation Measures for Newspapers, Library of Congress 
Scrapbooks 
 Preservation of Scrapbooks and Albums, Library of Congress 
 Books, Bibles, and Scrapbooks, Gerald R. Ford Conservation Center 
Metals 
 Antiques: The Magazine Blog  
 Tools, Mechanical Objects, and Instruments, Gerald R. Ford Conservation Center 
Natural Materials 
 Cleaning Organic Materials, Gerald R. Ford Conservation Center 
 Storage Supports for Basket Collections, National Parks Service Conserve O Gram 
 Native American Items, Gerald R. Ford Conservation Center 
Jewelry 
 Caring for Jewelry, Gerald R. Ford Conservation Center  
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Contact Information 
 
Oklahoma Cultural Heritage Trust website http://www.culturalheritagetrust.org 
 
Although the initial exhibition schedule is full, to inquire about booking the exhibit in the 
future please visit www.culturalheritagetrust.org 
 
For general inquiries, email savingoklahomatreasures@gmail.com or phone 
405.522.3515. 
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Appendix 
 
 
Spring rod that is used to support the 
banner. It comes in a black bag. 
 
  
Put foot on the base before raising the 
panel 
  
Hook that is used to raise the banner 
 
 
 
 
 
Place the rod on the hook when raising the 
panel
 
  
Hole that the rod goes in. 
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A few of the banners. 
